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Many people have worked together to create Bombardier’s
promise and visual identity. Now we must ask you to make
a promise of your own before you go any further.

“I commit to reading this document in its entirety and to applying

the brand attributes it describes to the best of my abilities.”




THE EVOLUTION

OF MOBILITY

IS OUR BRAND

PROMISE.

A PROMISE

TO EVERYONE.

TABLE OF CONTENTS // INTRODUCTION // VISUAL IDENTITY // APPLICATIONS // CONTACT )

The Evolution of Mobility is about creating
better ways to move the world.

Transforming how millions of people get around
every day, by train and by plane.

We take the lead, and we deliver.

We’re mobilizing the future in more than
60 different countries.

Investing in communities around the globe
to break new ground.

After all, The Evolution of Mobility
is all about what’s next.
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WRITING

Writing the promise: The Evolution of Mobility
THE EVOLUTION
You will probably mention The Evolution of Mobility

OF MOBILITY. at some point in your vyrltmg. Wh-e'n ygu d?’ remember
that The Evolution of Mobility is written:

Without the trademark symbol (™)

All in lowercase when it appears as the tagline of

the logo (the only instance where it appears all in
lowercase)

In title case when it does not appear as the tagline
under the logo

In Roman type, not in italic (we do not recommend
italicizing the promise because it makes the copy look
heavy and, therefore, more difficult to read)

In the legal trademark footer, The Evolution of Mobility
appears without the ™, in title case and in italics.
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VISUAL IDENTITY
Overview
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ENERGY
EFFICIENCY,
ECONOMY.
ECOLOGY

INVESTING IN
COMMUNITIES AROUND
THE GLOBE TO
BREAK NEW GROUND

e ————
Brochure sample

BOMBARDIER

Magazine ad sample

Website sample
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Helcle

Preferred Version
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PREFERRED VERSION - WHITE LOGO ON MAIN COLOUR (PMS 7544)

BOMBARDIER

the evolution of mobility

BOMBARDIER LOGO

BOMBARDIER

TAGLINE

the evolution of mobility

Bombardier: The Evolution of Mobility // Brand Identity Guidelines // Updated January 2015




Helcle
Other Versions
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OTHER VERSION - POSITIVE

BOMBARDIER

the evolution of mobility

OTHER VERSION - REVERSED (EXCEPTIONAL USE)

BOMBARDIER

the evolution of mobility
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LOGO
Official Colours

TABLE OF CONTENTS // INTRODUCTION // VISUAL IDENTITY // APPLICATIONS // CONTACT )

PREFERRED POSITIVE REVERSED (EXCEPTIONAL USE ONLY)

BOMBARDIER BOMBARDIER BOMBARDIER

the evolution of mobility the evolution of mobility the evolution of mobility

Spot colour 4-colour RGB HTML Gray scale

137 150 160

PANTONE PANTONE
7544 7545

8996A0 BLACK 45%

Coated Uncoated

000000

e

15 E
o o
(3N 100
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Languages
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ENGLISH VERSION SPANISH VERSION

BOMBARDIER BOMBARDIER

the evolution of mobility la evoluciéon de la movilidad

FRENCH VERSION

BOMBARDIER

I’évolution de la mobilité
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Helcle
Position of
the Tagline
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POSITION OF THE TAGLINE

obility
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Clear Space
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MINIMUM CLEAR SPACE

the evolution of mobility

Note:
Center the logo from B to y, in
applications where it is needed.
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Minimum Size
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MINIMUM AUTHORIZED SIZE - PREFERRED VERSION

BOMBARDIER

the evolution of mobility

MINIMUM AUTHORIZED SIZE - POSITIVE VERSION

BOMBARDIEH

the evolution of mobllltv
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Dos and Don'ts
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DON'TS

BOMBARDIER BOMBAL.uIER BOMBALUIER

; - THE F*_oLUTION OF MOBILITY : T
the evolution of mobility - the ev~'.con of mobility

Change the typeface. Change the layout
Use the white version of the logo on o o P 0 of thegelemen%/s.

PMS 7544.
th~ cvolution of mobility

@ Modify the logo colours.
@ Place the logo inside
a geometric shape.

BOMRLDIER

@ Use the logo without the tagline
(unless otherwise specified)

BOMBAL.uIER
O st mooity i BOMBARDIER  SGmBARDIER

the evrt < mobility la evolucién de la movilidad

@ Create a box around the logo.

Place the logo on background @ Use two language versions of
colours other than those the logo side by side.
specified in these guidelines.

OMBAGUIE

th~ evolution of mobili

@ Use ablack logo
Encroach on the minimum in a white box on picture.
clear space.

JMBARSicH
~al l"" e eolution of mobility

e evolution of mobilit ® outine the letters

Stretch or skew the logo. in the logo.
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Sponsorship
Applications
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OPTIMAL PLACEMENT

OLogotype @LocoTyrE M Typelog
ATYPELOGO M Typelogo QLogotypeE

ALTERNATIVE PLACEMENT

OLogotype @LOGOTYPE M Typelogo
ATYPELOGO M Typelogo OLogotypekR
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Overview

COLOUR PALETTE

PMS 7544 PMS 7547

PMS 7541

PMS 534

PMS 199

PMS 145

PMS 377
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COLOURS
Primary Palette
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RECIPES

Spot colour Gray scale

137 150 160
PANTONE PANTONE
7544 7545 8996A0 BLACK 45%
Coated L

PANTONE

oAy 131E29

220 229 228

PANTONE
A DCESE4
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COLOURS
Secondary Palette
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RECIPES

Spot colour 4-colour RGB HTML

100 85
30 i)

PANTONE
53

0 100
72 o)

PANTONE

50
100 BK:]

PANTONE CA7700

100

PANTONE 7A9A01

w - =

N » ©

[ n [ l
o

166 159 136
30

PANTONE

o A69F88
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GRAPHIC DEVICES
Overview

Photo window
¢ Photos with rounded edges.

INTRODUCING
THE
EVOLUTION
OF

IT'S ALL

_'-?‘ |

MOBILITY

ABOUT . :
T | WHAT'S .
e NEXT

Window frame
Stroked outline with no image inset.

Idea window Dotted line
i Title text insets knock i Sandwiches important
¢ out in white or : copy or headlines.

i PMS 7544,

ABDUMD THE
OLORE TO BLA
W T

fhed

— g | E—

BOMAALRDE R
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GRAPHIC DEVICES
Photo Window
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PHOTO WINDOW

Bleeds off right edge
(as desired)

THE FASTEST
WAY TO SAVE
THE-PLANET

Radius: 13 mm/0.5"

BOMBARDIER

the evolution of mobility
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GRAPHIC DEVICES
Window Frame

CORRECT USE OF THE WINDOW FRAME

INTRODUCING === . ' The window frame
THE : 3 v ) brings attention to

the title within it.
EVOLUTION e 15 5"
D’F adius: mm/0O.

Thickness: 20 pt.
MOBILITY Colour: White

The window frame brings attention Radius: 13 mm/0.5"
to the text within it, which is an Thickness: 8 pt.
excerpt from the body copy. Colour: PMS 7547

THE PROMIST

SED QUIA NON

TEMPORA INCIDUNT
UT LABORE ET
B o o The window frame The window frame focuses

VOLUPTATEM e e s o e e breaks up the white attention on the child's face.
o : ot o ot space above the text
without adding visual Radius: 13 mm/0.5"
complexity. Thickness: 3 pt.
Colour: White

Radius: 13 mm/0.5"
Thickness: 20 pt.
Colour: PMS 7541

o
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GRAPHIC DEVICES
ldea Window
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CORRECT USE OF THE IDEA WINDOW

CREATING BETTER
WAYS TO MOVE THE

The background is white.

CREATING
BETTER
WAYS TO
MOVE THE
WORLD.

BOMBARDIER
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Dotted Line

oooooooooooooooooooooooooooo o

CORRECT USE FOR A TITLE

INNOVATIVE SOLUTIONS
IN THE TRANSPORTATION INDUSTRY

The size of the dots are calculated as follows:
(Size of typeface) + 10 = (size of dots)
Minimum size: 2 pt.
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GRAPHIC DEVICES
Dotted Line (cont.)

EXAMPLE

INNOVATIVE SOLUTIONS

@
L 4

IN THE TRANSPORTATION INDUSTRY

For titles, the dotted
line is 20% shorter than
the longest line of text

One step forward

Sed ut perspiciatis unde omnis iste natus error sit
voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo in-
ventore veritatis et quasi architecto beatae vitae
dicta sunt explicabo. Nemo enim ipsam volupta-
tem quia voluptas sit aspernatur aut odit aut fu-
git, sed quia consequuntur magni dolores eos qui
ratione voluptatem sequi nesciunt. Neque porro
quisquam est, qui dolorem ipsum quia dolor sit
amet, consectetur, adipisci velit, sed quia non
numquam eius modi tempora incidunt ut labore
et dolore magnam aliquam quaerat voluptatem.
Ut enim ad minima veniam, quis nostrum exerci-
tationem ullam corporis suscipit laboriosam, nisi
ut aliquid ex ea commodi consequatur?

Sed ut perspiciatis unde omnis iste natus error
sit voluptatem accusantium doloremque laudan-
tium, totam rem aperiam, eaque ipsa quae ab
illo inventore veritatis et quasi architecto beatae
vitae dicta sunt explicabo. Nemo enim ipsam
voluptatem quia voluptas sit aspernatur aut odit
aut fugit, sed quia consequuntur magni dolores
e0s qui ratione voluptatem sequi nesciunt. Neque
porro quisquam est, qui dolorem ipsum quia do-
lor sit amet, consectetur, adipisci velit, sed quia
non numaquam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat volup-
tatem. Ut enim ad minima veniam, quis nostrum
exercitationem ullam corporis suscipit laborio-

sam, nisi ut aliquid ex ea commodi consequatur?

Sed ut perspiciatis unde omnis iste natus error
sit voluptatem accusantium doloremaue laudan-
tium, totam rem aperiam, eaque ipsa quae ab
illo inventore veritatis et quasi architecto beatae
vitae dicta sunt explicabo. Nemo enim ipsam vo-

luptatem quia voluptas.
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Achieving results

Sed ut perspiciatis unde omnis iste natus error
sit voluptatem accusantium doloremque laudan-
tium, totam rem aperiam, eaque ipsa quae ab
illo inventore veritatis et quasi architecto beatae
vitae dicta sunt explicabo. Nemo enim ipsam
voluptatem quia voluptas sit aspernatur aut odit
aut fugit, sed quia consequuntur magni dolores
eos qui ratione voluptatem sequi nesciunt. Neque
porro quisquam est, qui dolorem ipsum quia do-
lor sit amet, consectetur, adipisci velit, sed quia
non numauam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat volup-

tatem. Ut enim ad minima veniam, quis nostrum

SED QUIA NON

NUMQUAM EIUS

MODI TEMPORA
INCIDUNT.

For key copy points,
the dotted line is equal
to the column or the
paragraph copy.
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TYPEFACE

Overview

Gotham Thin. Lorem ipsum dolor
Gotham Extra Light. Lorem ipsum
Gotham Light. Lorem ipsum dolo
Gotham Book. Lorem psum dolo

Note: the Gotham font is not installed with

MS Office and will not be deployed internally.
Use the Arial font for all internal communications.
For more information, refer to the

Substitute typeface section.

ARIAL REGULAR

GOTHAM

Gotham Medium. Lorem ipsum
Gotham Bold. Lorem ipsum do
Gotham Black. Lorem ipsum do
Gotham Ultra. Lorem ipsum do

ARIAL BOLD

abcdefghijklmnopqrstuvwxyz1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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TYPEFACE

Substitute Typeface

oooooooooooooooooooooooooooo o

ARIAL REGULAR

abcdefghijkimnopqgrstuvwxyz1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ARIAL BOLD

abcdefghijkimnopqrstuvwxyz1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bombardier: The Evolution of Mobility // Brand Identity Guidelines // Updated January 2015




e0c0cc0cc0ccccccccccccccco e

CONTACT
Brand Guardians
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BOMBARDIER INC.

Lorraine Ste-Marie

Senior Coordinator, Publications
Public Affairs
lorraine.stemarie@bombardier.com
Tel.: +1 514 8619481, ext. 13256

BOMBARDIER COMMERCIAL AIRCRAFT

Elisa Sur

Senior Advisor

Marketing Communications and Branding
elisa.sur@aero.bombardier.com

Tel.: +1416 373 7931

BOMBARDIER AEROSTRUCTURES
AND ENGINEERING SERVICES

Lisa Neufeld

Senior Advisor, Communications
lisa.neufeld@aero.bombardier.com
Tel.: +1514 855 7639

BOMBARDIER TRANSPORTATION

BOMBARDIER BUSINESS AIRCRAFT

Rita Semaan

Senior Advisor

Marketing Communications and Branding
rita.semaan@aero.bombardier.com

Tel.. +1514 855 7237

PRODUCT DEVELOPMENT ENGINEERING,
AEROSPACE

Kathrine O’Neill

Communications Advisor
kathrine.o’neill@aero.bombardier.com
Tel.: +1514 855 5001, ext. 62219

Karin Luke

Group communications
karin.luke@de.transport.oombardier.com
Tel.: +49 30 98 607 1138

Fax: +49 30 98 607 2013

Bombardier: The Evolution of Mobility // Brand Identity Guidelines // Updated January 2015




	Brand Identity Guidelines - At a Glance
	Visual Identity - Overview
	Logo
	Colours
	Graphic devices
	Typeface

	Contacts - Brand Guardians



